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MAKE IN INDIA
MAKE FOR INPIA

_GAURAV MARYA

The Indian addressable consumer market Chairman, Franchise India Group
will reach $6 trillion by 2030, making it the 2 :
third-largest globally.

In the wake of global geopolitics, tariff uncertainties, and trade tensions, there will be a shift of business
opportunities from exports to the Indian domestic market, capturing a market share that was once
bypassed—making India an increasingly emerging hub for foreign brands. Several factors, including a large
domestic market, a growing middle class, and government initiatives promoting local manufacturing,
contribute to this. On the other hand, India also remains one of the top consumer markets for multinational
consumer goods companies.

India is the third-largest contributor to consumer products growth among emerging markets over the past
decade. In the next 5-6 years, it will see the highest increase in working-age population globally and the
fastest growth in income per capita among the top five consumer products emerging markets, which also
include China, Brazil, Mexico, and Russiqg, as per Ravi Swarup, head of Bain’s Consumer Products practice in
India. Global brands that have not entered the market must act now—or risk missing out on a vital growth
engine and long-term strategic advantage.

Brand licensing collaborations and master franchise agreements in India are growing by leaps
and bounds and will reach a market size of US$35 billion by 2027.

International brands that have invested in India in the last five years are benefiting from accelerated growth,
higher shareholder returns, and opportunities to shape globally relevant products. India’s foremost global
franchise and licensing show, World Franchise and License EXPO (WFLE), showcases the most promising
brands that bring cutting-edge collaborations, revitalizing the market. IREC X LABELS 2025 is the conference
that highlights trends celebrating innovation, where groundbreaking cross-industry alliances are born, and
the future of commerce is co-created. The evening will feature the Licensing Awards, where top-performing
licensing brands will be acknowledged and awarded.

I welcome you to India WFLE. As someone who has been closely working on evolving India’s brandscape
over the last 25 years, | can say this with confidence—this is where Heritage meets Hype, Cult meets Culture,
Creativity meets Commerce, and Buzz meets Business.
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GLOBAL
FRANCHISE FORUM

OVERVIEW OF GLOBAL FRANCHISE FORUM

Explore unparalleled franchising opportunities, gain expert insights, and network with global
leaders at the Global Franchise Forum 2025. Global Franchise Forum (GFF) is a trusted platform
dedicated to enabling businesses to achieve seamless expansion across borders. As a pioneer in
the franchising ecosystem, GFF connects entrepreneurs and organizations with the resources,
networks, and expertise needed to grow in emerging and established markets worldwide.

FranGlobal  ~F%%Ak,
e FORLL FranGlobal e

FORUM FranGlobal

2025

FranGlobal SLOBAL FranGlobal iz

ABU DHABI

‘ ROYAKAERIDIEN

Industries We Serve

Tt Y & 2

Automotive Health- Beauty Education Logistics Tech Hospitality
& Wellness
A~ N =
adfil =L
£ NS & oo
Jewellery Skill Development Home & Furnishing Fashion Retail Speciality Retail

The Global Franchise Forum is more than an event; it's a movement to bridge continents and
cultures, creating a thriving ecosystem for knowledge exchange, networking, and growth.
Whether you are a brand seeking to expand into dynamic regions or an investor eager to align
with proven global concepts, GFF offers unparalleled insights and opportunities.
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GLOBAL
FRANCHISE FORUM
A groundbreaking platform that redefines how brands and investors connect to create

sustainable cross-border franchise opportunities. For the first time in history, we bring together

global franchising experts, top-tier brands, and visionary investors to explore emerging markets
with untapped potential.

00

&3 Connect with Verified HNI Investors

Meet serious, investment-ready HNIs actively seeking strong franchise brands to scale.
Build meaningful relationships that can help your business enter new regions with confidence.

Strengthen Your Marketing & Brand Presence

Gain valuabile visibility through curated promotions before, during, and after the event.
Ensure your brand stands out to investors, partners, and industry decision-makers.
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Gain Deep, Actionable Market Intelligence

Attend expert sessions, investor discussions, and trend analyses specifically designed to equip
franchisors with insights that support strategic decision-making and business expansion.

@ Discover Partners Through Curated 1:1 Meetings

Experience personalised matchmaking that pairs you with investors and operators aligned
with your brand vision, helping you create partnerships that are genuinely growth-focused.

71, Unlock Growth Across India, GCC & South Asia

Explore powerful franchise expansion opportunities in fast-growing markets. Connect with
regional leaders and understand how to strategically enter high-potential economies.
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Thrive today and innovate
for Tomorrow

In the fast-moving Industry of Retail and e-commerce,
collaboration is essential for unlocking business success and
companies that thrive today and prepare for tomorrow’s
opportunities, who anticipate market evolution are the ones who
steadfast the Future of Retail.

For The Community of retail, e-commerce, D2C, Quick Commerce
and related sectors, IReC X D2C offers a rich convergence of
Brands, actionable insights, high-value networking, and direct
access to the most forward thinking Brands in Retail, Licensing
with cutting edge Business models.

I Invite the industry to join us for two days for Sharing Critical
Insights and Igniting New Ideas

RITU MARYA
Editor-in-chief, Retailer Media

Highlight of IReC x D2C India 2025

India’s premier retail and brand licensing conference, where industry leaders
collide to co-create the future through next-gen collaborations.

www.irec.asia
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b IReC X D2CIndia2026

IReC x D2C 2026 captures the spirit of retail and ecommerce innovation by
highlighting how leading companies and Brands today excel in both present-day

operations and future readiness.

IReC x D2C 2026 captures the spirit of retail and ecommerce innovation by highlighting how
leading companies and Brands today excel in both present-day operations and future readiness.
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b IReC x D2ClIndiaz026

The dynamic Expo at IReC x D2C 2026 is a centerpiece event featuring over
70+ exhibitors and 100+ sessions filled with Tech pavilion, Supply Chain and Logistics
Showcase, and direct access to groundbreaking retail technologies and solutions.

The Expo layout and programming are designed for deep dives into practical,
high-potential innovations in everything from F&B technology and facial recognition
to frictionless customer experience and digital transformation.

e Tech Zone : Omnichannel Platforms, Smart Store Tech, RFID.
e New Tech: Artificial intelligence and emerging technologies in retail.

¢ Innovators Showcase : Disruption with new advancements, future-facing tools, and
live solution demos.

 Foodservice Innovation Zone : Technology used in food and beverage, and new
immersive activations that display the future of foodservice operations.

e Supply Chain & Logistics : Optimizing inventory, supply chain, through automated
fulfillment, warehouse robotics, and smart carts.

¢ Next-Gen Payment Systems : Innovations in POS, contactless payments, digital wallets.

e Customer Data Platforms & Analytics : Real-time personalization, segmentation,
journey analytics, and data privacy management ensure customer-centric strategies.
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b IReC x D2ClIndiaz026

Learning and Training
RETAILUPSKILL | STOREMASTERY | SALESEDGE | BRANDBUILD | OMNILEARN

» Whether for online retail teams or in-store staff, effective retail training drives performance
and customer satisfaction.

* Retailers that invest in comprehensive employee training experience 24% higher profit
margins than those that don't.

is Shoplift + Visual Merchandising
VISUALCRAFT | DISPLAYEDGE | SHELFSENSE | STORESCAPE | MERCHMIND

» Strong visual merchandising and loss-prevention strategies enhance sales and protect
inventory integrity.

» Effective visual merchandising can increase in-store sales by up to 20%, while retail theft
leads to global losses exceeding $100 billion annually.
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{@ Omni-Tech
RETAILTECH | DATADRIVE | SMARTSTORE | OMNICONNECT | TECHEDGE

» Digital transformation is key to retail competitiveness and customer satisfaction.

* Retailers using advanced analytics and Al see 10-15% higher sales growth and 30% more
efficient operations.

E‘{;EEﬁ-}Eg erancrise | IRECxD2C | IReC xD2C | LABELS
FORUM 2026 AWARDS 2026 SUMMIT 2026 AWARDS 2026

www.irec.asia



= =

BENGALURU

b IReC x D2ClIndiaz026

Realty
PRIMESCAPE | ASSETEDGE | VISTAREALTY | RETAILESTATE | PROPVANTAGE

* India’s booming retail real estate sector offers vast growth opportunities across urban and
emerging markets.

« India’s retail real estate market is projected to reach $85 billion by 2030, growing at a CAGR
of over 9%.
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Loyalty

BRANDBOND | LOYALEDGE | REWARDSPHERE | TRUSTLOOP | ENGAGEPLUS

* Loyalty programs strengthen brand relationships and drive repeat purchases.

 75% of consumers say they are more likely to buy from a brand that offers a loyalty program,
and members generate 12-18% more revenue per year than non-members.

il o
&e? Supply Chain
CHAINLINK | FLOWEDGE | SUPPLYSYNC | LOGICORE | STOCKSMART

« An efficient supply chain ensures timely availability, cost control, and customer satisfaction.

* Companies with optimized supply chains achieve 15% lower supply costs, 50% less inventory,
and three times faster cash-to-cash cycles.
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PayTech

TRANSACTIQ | PAYFUSION | FINEDGE | SWIFTPAY | CASHLESSCORE
» Digital payment innovation enhances convenience and drives frictionless retail experiences.

» Over 80% of Indian consumers prefer digital payment methods, and UPI transactions crossed
Rs 20 trillion in monthly value in 2024.

Signage & Advertising
BRANDSCAPE | ADVANTAGE | SIGNACRAFT | PROMOEDGE | DISPLAYPRO

* Retailers use signage and advertising for brand visibility, promotions, and customer
engagement.

* In-store signage influences 68% of consumer purchase decisions, and digital signage
can boost sales by up to 33%.

www.irec.asia
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Connecting Retail’s Premier Change-Makers Launched in 2014, the Industry of Retail &
E-commerce Summit has seen many years of growth, evolution and transition.

The iRec x D2C Awards 2025 celebrate the people, passion, and purpose driving India’s retail and
direct-to-consumer revolution. It's where visionary founders, inspiring leaders, and trailblazing brands come
together to share their journeys, exchange ideas, and celebrate the milestones that are shaping the future of
how India shops, experiences, and connects.

From recognizing retail champions at the IReC Awards to honoring bold D2C innovators and creative minds
transforming brand licensing, this celebration shines a spotlight on those turning ideas into impact. It's more
than an awards night—it's a gathering of dreamers, doers, and disruptors who are redefining the business of
consumer experiences in India.
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SPONSORSHIP OPPORTUNITIES
Explore various sponsorship branding options to mark your presence amongst the best in business
when it comes to Licensing
BOOTH PARTICIPATION SHOW CATALOGUE
12 Sg.mt. : INR 35000 per sgq.m PARTICIPATION
+ taxes Inclusions: Octonorm
structure, standard fascia, 1

DELEGATES
Retailer - INR 18,000(+ Taxes)
Full page advertisement Non Retailer - INR 30,000
! $1,300 / INR 1 Lac + taxes Half
table, 2 chairs, 2 spot lights, page advertisement: $650 /
1.5AMP Electric Socket

NOMINATIONS
(+ Taxes), 1 Conference Pass,
INR 50,000 + taxes Special

Retail Awards - INR 15,000
& dustbin

(+ Taxes), D2C Awards - INR
15,000(+ Taxes), Labels Awards
: 1 Exhibition Pass, 2 Days Lunch - INR 18,000(+ Taxes)
and Tea/Coffee, Networking
available positioning Opportunity
(except cover): $300

Networking Opportunity,
1 Award Pass, Cocktail & Gala
Dinner at Awards Ceremony

PAYMENT MODE
Cheque/ Demand Draft, drawn in favour of License India Pvt. Ltd. payable at New Delhi, India

Payment modes also available

Wire Transfer and Online

www.irec.asia
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Ready to Make Noise in the Indian Market?

Book your space | Build your presence | Bank on the opportunity

Follow the growth. Be part of the movement | #IRECxD2C2026 #ILE2026

OUR PARTNERS

Presenting Partner Organised By Licensing Digital Partner Licensing Consultant Supported By
] o =
marie claire \ FRANCHISE INDIA ‘ license ‘ BRADFORD ‘ TOTAL
PARIS Ideas For Tomorrow® | 510 aces INDIA IP MANAGEMENT-ADVISORY+RETAIL-HYBRID LICENSING
Official Franchise Website Retail Digital Partner Franchise Consultant Global Partner
franchiseindia.com’ i i Francorp ’
Entrepreneur’s Daily Dose IndlanRetalIercom The Franchising Leader p E!:n?\amag!ggeg!

FOR EXHIBITION / PARTNERSHIP TO ATTEND CONFERENCE FOR AWARD NOMINATION SHOW QUERY
+91 9910120897 +91 9958620920 +917836057846 +91 9810594888
vivek.tyagi@licenseindia.com abhishek.singh@licenseindia.com shikha.bhatt@licenseindia.com Info@indianretailer.com
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